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Advertisements published in magazines
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Abstract
Advertising plays a crgmal role in 1nf0rmmg the pubhc Date of submission: 2025-12-18
about products or services. [t employs various tools like Date of acceptance: 2025-12-24

images, text, and vibrant posters to capture attention. T i Pilbiesittomn: 2025192210
Social media platforms and television ads often feature Corresponding author’s Name: K.
celebrities to make advertisements more impactful. | Dhanalakshmi

Advertising can be understood as an effort to influence Email: dhanalakshmingm@gmail.com
people’s thoughts and behaviors, helping businesses
achieve their objectives. The word "advertising" itself
has roots in the Latin term "advertere," meaning "to turn to," highlighting its purpose of
changing people’s minds.There is a distinction between "advertisement" and "propaganda."
While propaganda aims to plant an idea or opinion and ceases once the objective is achieved,
advertising is a continuous effort that persists beyond a single message or goal. Print media,
particularly newspapers, have a significant role in advertising due to their lasting presence.
Printed advertisements, unlike television ads, can be revisited multiple times at the reader’s
convenience, offering more sustained exposure. Print media advertising, particularly in
magazines, is effective in delivering messages to a wide audience. Through vibrant images
and catchy text, advertisements in magazines like Om Sakthi reach readers and leave a lasting
impact. This medium is effective for promoting various sectors, including education, dairy
products, and vehicles. Advertising in such magazines helps consumers make informed
decisions, fostering a bridge between producers and consumers. The types of advertising can
be broadly categorized into product-specific advertising and corporate advertising. Both forms
aim to deliver clear and concise messages to potential customers, ensuring that the product or
service stands out in the consumer's mind. The use of well-chosen words and color schemes
enhances the effectiveness of these advertisements.In summary, advertising is a powerful tool
for communication in society. It educates, informs, entertains, and promotes trade, making
it an essential part of the media landscape. Through various channels, including print media,
advertising helps shape consumer decisions and societal behaviors.
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